In the 2008 election, Barack Obama's campaign brought many new voters to the polls. Were these new voters necessary for Obama's victory? In this study, I find that they were not. The basis of this finding is an examination of decisions made by people who voted for George W. Bush in 2004. I show that Bush voters' decisions not to vote or to support Obama were a sufficient condition for Obama's victory.
W hy did Barack Obama win the presidential election of 2008? Many factors contributed to this result. One factor, which has received much attention, was the large number of new voters that his campaign brought to the polls. On the day after the election, for example, a front-page story on the Wall Street Journal reported:
Sen. Barack Obama was elected the nation's first African-American president, defeating Sen. John McCain decisively Tuesday as citizens surged to the polls in a presidential race that climaxed amid the worst financial crisis since the Great Depression. . . . In total, voter registration numbers were up 7.3% compared with the last presidential election, for a total of 153 million eligible voters. (Weisman and Meckler 2008) Similar stories were told by media outlets across the world. Indeed, a central part of the media's fascination with the Obama campaign was its ability to energize new voters.
Over 69 million Americans cast votes for Obama in the November election. This number is over 10 million more than the number who voted for fellow Democrat John Kerry four years earlier. PSC 43(2) 00006 2/3 03/08/10 3:51 pm REVISED PROOF Page: 2 
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